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BORN from a 104-year archive
of life's great stories...

T O a dynamic, digital-first
community for curious minds...

THE READER'’S
DIGEST

AAAAAAAAA

Explore

Réader’s

READERS DIGEST AUSTRALIA | April 2025 : Digst
PANDEMI-PHOBIA
THIRTY-ONE ARTICLES EACH MONTH
FROM LEADING MAGAZINES* EACH
ARTICLE OF ENDURING VALUE AND
INTEREST, IN CONDENSED AND
COMPACT FORM
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Align with an icon. Partnering with Reader’s Digest connects you to a legacy of
global trust, instantly elevating your brand’s credibility

FEBRUARY 1922




Maximum Impact Through Multi-Channel Exposure

How we connect to our audience

OPEN ARMS,

|

OPEN PARACHUTE
E 3ing suy Sebastian i

Monthly Page Views:
7 issue per year 118,000+ Followers: Database:
Monthly Reach Monthly Users: 28,000 151,000+

351,000+ 58,000 +



. Senora e DE A Newsletters
Brand Map = = _—“aean  Website R

A curated and regularly- Reaching thousands

updated selection of o of loyal readers, our e-

19 cool things that were
designed for WWI

expertly written articles

newsletter showcases
and sponsored content

standout articles from
the RD website.

Reader’s Digest
Digital Magazine

" Page Views: 118,000+ e |

Database: 151,000+

celebrating 104 years of
stories that inspire,
entertain and educate a

OPENARMS, loyal audience of readers.

OPEN PARACHUTE
B Singer Guy Sebastian .. E
SGNINEAustralian Kids ; . The Invisible Barrier
o ‘ Published 7 x per year Wy Siple By Crd o

a World of Inaccessil

INSPIRATION

A
How A Crypto

An annual, independent
survey that uncovers the
brands customers trust
most, based entirely on
genuine consumer
choice.

405,000 reach ANZ |
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mylie. Labsolute
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Reader's Digest Australia
i Social Medi
A spring in their step: Keep your cat a-mew-sed and o c I a e I a

com-fur-table in the warmer months. Read more:

Quality Service Awards

Story Feature

Regularly updates its

T
. . ooy Ausy,
social pages with 12 An annual

articles. stories. iokes Get noticed with a story XA o" independent survey
and cor;"lpetitio;]{s, ’ . = feature and full-page ad in ‘ where consumers
. The power of trust. . .. i
=N Reader’s Digest Digital — rﬁcognlsgdthe brands
' - . : —s that provide
readersdigest.com.au from the. -
wnme Followers: 28,000+ SRR powerful storytelling paired outstanding customer

with premium exposure.

service in Australia.

Guide Dogs.



Why Advertise with Reader’s Digest ?

Halo Effect Align with an icon. Partnering with * Vastly Expanded Reach: , .
Reader’s Di t t t |. f slobal Your advertisement is delivered directly to our entire database of
eaders |ges connects you to a egacy 0 g Oba 151,000 subscribers—free of charge, every issue. This immediate

trust, instantly elevating your brand’s credibility. access significantly broadens your potential customer base.

* Highly Engaged and Loyal Audience
Connect with a dedicated audience known for deep brand trust.
Your ads will be placed alongside the high-quality, inspiring
content that our readers love and engage with.

caders

=o

« Enhanced Accessibility and Shareability:
Easily shared and saved across multiple devices, the digital
format increases the visibility and longevity of your
advertisement beyond just the primary subscriber.

1
@RghtingChance

FEMALE 1424 2534  35-49

9% 11 26%

MALE %
50-64 65+
30% 24% g 200,000+

Innovation/InFashion

Since its launch in 1922, Reader’s Digest has delivered
exceptional content that enlightens, educates, and
entertains. With 104 years of experience, it combines
original features and curated non-fiction to create
compelling, trusted stories for a global digital audience.

@ 151,000+

RDAU Database

=ije =JB)e



Content Road Map

Each issue of Reader’s Digest is packed with timeless, high-quality content that readers return to again and again. From
heartfelt true stories shared by everyday people to our ever-popular Laughter section, every edition offers something
memorable. Discover the playful world of animals in Smart Animals, get trusted health advice in our Healthy section, and
explore the best movies, TV series and books through our curated RD List. Reader’s Digest delivers stories that last—far beyond

the news cycle.

READER’S DIGEST

| LIFE'S LIKE THAT |

Seeing The Funny Side

Coming o The Fore
Itwas my turn to work at the snack

“Were youin a hurry this
‘morning?” he asked.

replied, "No,

team played. When a player from.
Tasked what the score was

“Four o three;” he said.

“Oh, yeah?” I said. "Who's ahead?"

Asheleft, he shouted back,
“Fourt”

Pressure Point

relaxed and reading. Why? Is my
blood pressure offthe scales?”

“No," replied the doctor. “Your
vestis on inside out”

Stinging Response.

Me: 1 have & cut under my fingernall,
v Twill send

blood pressure.

42 Jonenuer202s

LIFE’S LIKE THAT

H

AEADER’S DIGEST World of Good

Ilean the Tripod

WASN'T LOOKING FOR another dog,
I but this dog was looking for me.
Tlean’s original owners gave her up

amputation. How could I say no?

‘was so upset during llean’s pro-
cedure that my son suggested her
name to lighten the moment. I totally

center, visiting and staff. Her
pink-painted toenails are a reminder
for women (o get mammograms. One
day, she uncharacteristically paid very
litde attention to a patient, focusingin-

me, even though she

know she’s missing a leg (and

an eye—but that's another story).
Still, her maladies aren't the quirki-

est things abont her She k

stead on her visitor.
teary-eyed. “I'm going to be fine, but
my sister has cancer; the patient re-
vealed. Tlean knows who needs her. i
—Nominated by ANGEL REDEEAR"

SMART ANIMALS

4ADER'S DIGEST

| MY STORY

The Invisible Barrier

Why a Simple Birthday Card Can Highlight
a World of Inaccessibility

‘s Karlee Symonds
WITH GUIDE DOGS AUSTRALIA

Jusl before my 21t birthday,
Iwas matched with Isla, my

the way Ilived my life but I never let
ithold me back from enjoying the

unforgettable gt that would change
mylife

During that time, I was also
preparing. i

myage.
Tabsolutely loved sports,
socialising with my friends, and had

move out with friends. It was the
most independent I had ever felt,

beginning to take on guest speaking
roles, sharing my experiences and

and for a young living with
blindness, getting to that place is no
easy feat.

‘Turning21 is a milestone for

my community faces.
stil, it hasn'talways been
easy. Beyond the big challenges
ith blind,

exciting. Waking up on the morning

it' the everyday barriers..the
1L

that can make me

‘mylife;

studying and moving to the city with | feel excluded.
my Guide Dog. ‘These are things like picking up a
Up until that point, living with bl
i P totell which the

MY STORY

READER'S DIGEST

HEALT

S FROM THEHEALTHY.COM

Summer’s
Best in
Season

Serve up some delicious,
healthy produce now,
while it

v Beth Weinhouse.

IXT 16 THERE was 2 ki
food that tasted delicious,
came in thousands of variet.

les, could be eaten raw or cooked in an

endless number of ways, and helped
prevent mostof the major diseases kill-
ing Australians? Well, this kind of food
does exist—ifsfruits and vegetables!
iven these facts, the real question
is, why are only 6 out of every 100 Aus-
tralians eating the recommended daily
‘amounts of these natural wonders?

soiccsT.com AU | ocToER/oveuacR 2025 47

HEALTH

UER'S DIGEST

LAUGHTER

THE BEST Medicine

Amanis standing on
the curb, ready (o cross
the street. As he steps
down and starts to

‘The man picks up
speed, but so does the
car. The man s
back, but the car
changes lanes and
keeps coming at him.
The man freezes with
fear in the middle of

e | so ITTE

carisinches away— | Spellitt Tasin gazetle ..
1GH IfEAU i

screeches to a hall. Pas in hiccough Oasin platea...

The driver rolls down | If OUGH is pronounced | then potato
the window. Behind the | Oasin dough .. could be spelled

wheel is a squirrel Dis pronounced | GHOUGH
“Seel” it yells. “Not as | Tas in mashed ... TEEAU.
easy as tlooks, isit?" | IFEIGH is pronounced | —uagusphies v

lonaines com Aasin neighbor . aon
——— | L atients 0 (0
apsychiatrist for an
evaluation. The doctor
asks the first, “What's

oranose? Nobody Know
—Submitted by cunssropien cauz, Chicago, I

What do you call a person without a body
.

LAUGHTER

READER'S DIGEST

The RD

LIST

Starring Daniel Craig
ear, senor aan is here. This | O'Connor), Blanc peels back the layers
time, the cecentric private detective | of what he call ‘a classic, impossible

Close), pop.
ular author (Andrew Scott), troubled
darkest case yet. The doctor (Jeremy Renner), concert cel

like whodunit is set in and around a | (Cailee Spaeny) and hard-edged law-
Gothic church in upstate New York, | yer (Kerry Washington). They all have

b (losh | motives

Brolin) has been murdered in the | their pasts—and
‘middle of Mass. Summoned by an ear- | ers. (Streaming on Netfiix Dec. 12) —
nest young boxer-turned.-priest (Josh | Mara Reinstein

a twinkle in his ey




Book a Feature Story in the Digital Magazine

* Trusted Platform: Share your story on a respected, well-known brand that stands for quality storytelling.

* Versatile Storytelling: Ideal for inspiring, entertaining, or educating audiences through authentic narratives.
* Evergreen Content: Digital stories have lasting value and can be revisited online over time.

* Emotional Impact: True, human-interest stories resonate and create a memorable connection with readers.

* Cross-Platform Potential: Digital format allows for easy sharing across social media and online channels.
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Digital Full-Page Advert

* Instant Conversion Opportunity: Drive immediate action! With a single click on your advertisement, readers are taken directly to
your website, ready to engage with your call to action and make a purchase — no manual typing or note-taking required.

* Prime Digital Real Estate: Your full-page advertisement acts as a captivating shop window, prominently displayed within the digital
magazine and delivered straight into our subscribers' homes.

* Contextual Engagement: Benefit from prime placement next to our highly engaging and trusted editorial content, ensuring your ad
captures the attention of an already captivated audience.

* Enhanced Ad Recall: By appearing alongside Reader's Digest's compelling content, your advertisement benefits from heightened
reader engagement and memorability.

Specsavers e-order contact lenses signin @ @
READER’S DIGEST © Find astore “ 9
bringyou a pony, but sometimes them have childrer Glasses Contactlenses  Eyetests  Offers  Healthfunds  Audiology Q Book appointment
they jump out of my sleigh and ot of families still h
galloj " me with their £

h

“DON’T LOOK IN
HIS EYES,” SAID

Elton John Eyewear
THE BROTHER,

en “BECAUSE HE'S range.
could  BEEN NAUGHTY Designed and named by Elton himself, this range pushes E LT@ N
=5 — the boundaries of design while still being wearable and JOHN

meticulously crafted.

See the collection

» Book an eye pocteode/euburb/t o
test hear you ostcode/suburb/town

=1 T, L ’ Get 50% off all lens options

EYEWEAR

ar is
trying to edge its way
out of my eye.

Do you have atale to tell? We'll
pay cash for any original and
unpublished story we print.
See page 8 for details on how to
contribute.

A4
The Myth Of Super Ageing

The data on extreme human ageing is rotten, according to

Including UltraClear SuperClean, Reactions, Drivewear and
more. Limited time only. T&Cs apply.

Use online code: | LENS50 |




Digital Fast Facts

* Reader’s Digest Website: A curated and
regularly-updated selection of expertly written
articles and sponsored content, entertaining
listicles and opportunities to engage with an
information-hungry and web-savvy audience.

151,000
£

Email Database

The engaged database has an average
open rate of 67%, while the larger
database averages 42%.

MOBILE: @ 118,000+ 5 58,000+

559, Page Views Website Users
® FEMALE
TABLET: ? A
3% " 21%
e MALE SA
w 9% 6% NSW/ACT
39%
DESKTOP: \glg
o5 ITAS
43% AS
18-24 25-34 3544 4554 55-64 65+

6% 12 8% 11% 16% 47%
%

* Reader’s Digest E-Newsletters: Delivered to the inboxes of
thousands of loyal readers regularly, the Reader’s Digest e-
newsletter highlights articles of interest from the RD
website, as well as providing opportunities to amplify
advertorial and promotional content.



Sponsored Article

Permanent Brand Visibility:
Your sponsored article remains on the Reader’s Digest website indefinitely,
ensuring continuous exposure and a long-term return on investment.

Powerful SEO & Search Rankings:
Gain up to five "do-follow" backlinks to boost your website's Domain Authority

and Google rankings. These high-value links drive both organic search results and
direct referral traffic.

100% Share of Voice:

We utilize block-out advertising
on your sponsored article,
ensuring your brand has
exclusive visibility on the page
without competing ads.
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Promoting your Sponsor Article via Newsletter Inclusions

Direct Access to Engaged Subscribers:

Your compelling image and 50-word blurb land directly in the inboxes of our
dedicated Reader's Digest subscribers, ensuring your story reaches a highly
engaged and receptive audience.

-

Seamless Integration and Native Advertising: Your inclusion is presented alongside ;;S;”:?.:Re_aderie' I
. . . . . . . . s Digest — 5
five other Reader's Digest stories, making it feel like organic content rather than an Gl hrs o e th special Qusky
advertisement. This "native" approach significantly increases click-through rates as

readers are more likely to engage with what appears to be editorial content.

13 strange body facts you've
always wondered about

Reéader’s

Digest

High Click-Through Potential:

The enticing combination of a captivating image and a concise, benefit-driven
description is specifically designed to pique curiosity, and drive clicks directly to
your full article on our website.

Enhanced Story Discoverability:

The newsletter acts as a powerful promotional tool, guiding readers to your
sponsored article and increasing its overall visibility and readership beyond just
organic website traffic.

14 body odours you should
never ignore

Body adex m he:

15 sneaky things in your home
that trigger anxiety

Aniety triggers tatways easy to

shied

noifsiolq
wno\(39i202

Trusted Endorsement (Implicit):

Being featured within the trusted Reader's Digest newsletter implicitly associates
your brand with our established credibility, encouraging readers to click and
explore your content with a higher degree of trust.




Promoting your Sponsor Article via Facebook Posts

Expanded Reach:
Access a massive, trusted community well beyond your
existing following.

Precise Targeting:
Effectively target a relevant, mature audience (62% are 50+).

Brand Awareness:
Boost visibility and recall by aligning with the reputable
Reader’s Digest Brand.

Social Proof:
Leverage our credibility to generate trusted engagement and
interaction.

Cost-Effective ROI

Maximize ad spend to acquire new, qualified leads efficiently.

Measurable Traffic
Drive direct website clicks with transparent, real-time
performance tracking.

Reader's Digest Australia
30K likes - 28K followers - 11K posts

Print and digital magazines, books, music, toys,
games, homewares, electronics and so much more!

@ Media/news company

Reader's Digest Australia
15h- &

Aspring in their step: Keep your cat a-mew-sed and com-fur-table in the warmer months, Reax
more:

Photos Reels More »
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Promoting your article: Home Page Slider

* Unrivalled Visibility:
Dominate the homepage slider for two full weeks.

cat protection sociey‘
Coring $or cots sine 1SS @
J

* [nstant Engagement:
High-impact visuals drive immediate reader clicks.

...because every cat deserves
a loving and responsible home.

* Prime Placement:
Ensure maximum first-impression exposure to every visitor.

* Enhanced Reach:
Simultaneously embedded in the homepage body for added discovery.

e Lasting Value:
Moves to a relevant category section for ongoing visibility after the initial run.




Own the Inbox: The Power of Solus Delivery

Command Undivided Attention with a Solus EDM

rRh  Readers

Digest

* Engaged Audience: — - i
Reach a pre-qualified, receptive community. Faod for gpnger ;

——————————————————————————————3~
/ (= l - l ‘rns \
(Rp Readers

* Exclusive Focus: :
100% share of voice with no competing ads.

e Visual Storytelling:
Showcase your brand with up to six images.

n Oude, Syl e Mon ooa Gap Tha Compacs Mwnch Coor for
oy o ettt r— Zeualiar Wk

* Drive Traffic:
Direct clicks via five do-follow links.

* Trusted Association:
Leverage Reader's Digest’s established credibility.

* Measurable ROI:
Clear performance tracking and data insights.



—131.75mm __,

Specs — Full Page

Wonders of the Galapag achu Picchu

This time I

| WITNESSED
., HOW UNIVERSAL
s MUSICIS, NO
MATTER WHERE
YOU ARE IN THE

184.15mm
For best results, please ensure your

advertisements meet the size
specifications as shown.

Do pay
cash for any original and unpublished
©, | storywe print. See page 8 for details
onhow to contribute.

Files should be submitted as PDF
files with RGB colour profile —
however, ads can be edited or
created for your brand by our design

Technical Specifications

For Double Page Spread * Submitted files must be in PDF format
advertisements, please name pages * PDF Fonts and high-resolution images must be embedded for Acrobat 4.0 or 5.0 files
as ‘LHS’ for left pages and ‘RHS’ for * Images with an effective resolution below 300 dpi are not recommended

. . * Maximum ink coverage should not exceed 270%

rlght pages to ensure your ad is * Allimages must be converted to CMYK before saving as a PDF
displayed properly. * Trim marks must be included

* Printing: Heatset web offset. Line screen: AM 133lpi is used

* Proofing: 3DAPv3 Paper type 4 or I1SO 42L profile




Specs — Website & Newsletters

“Selective Hearing” isn’t just for avoiding chores — it might be telling you something important
What seems like tuning out your partner might actually be your ears
turning down the volume - an early sign of hearing loss you shouldn’tignore.

Home Page Slider

Technical Requirements

500 px

* Supplied creative should be in JPEG or PNG format for static

images, and GIF for animated advertisements
* Image resolution at 72dpi

* File size should be as close as possible to 150kb

Leaderboard 728 x 90px
Super Leaderboard 970 x 90px

Half Page

300 x 600px

Billboard 970 x 250px

Display Ads

Brief forms are available for email marketing and
online articles



Rate Card

DIGITAL SOLUTION RATE

Digital Full Page $4000
e ron Covs $500
Sponsored Article $3500
eDM Inclusion $1500
Solus eDM $100 per ‘000 Names
Facebook Amplified Post $1000
Home Page Slider $500 per fortnight

RoS CPM $7



Contact Us
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SUCCESS

AT ANY AGE
Fulfilling Dreams
Later In Life

General Manager of Sales & Publishing Asia Pacific

Sheron White

Email: Sheron.White@directpublishing.com.au
Phone: 0421 897 140

Advertising Digital & Marketing Manager ANZ
Rebecca Zhang
Email: Rebecca.Zhang@directpublishing.com.au

Sales Support Team

Anna Latif
Email: Anna.Latif@readersdigest.com.au

Sales Support Team
Sha Shafinaz

Email: Sha.Shafinaz@readersdigest.com.au

Creative Services

Allan Ha
Email: Allan.Ha@directpublishing.com.au
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